
SCRREEN
Coordination and Support Action (CSA)

This project has received funding from the European
Union's Horizon 2020 research and innovation programme

under grant agreement No 730227.

Start date : 2016-11-01 Duration : 38 Months
www.scrreen.eu

Report on engagement with the general public and recommendations for future actions

Authors : Mrs. Chloe CHAVARDES (LGI)

SCRREEN - D10.8 - Issued on 2019-10-24 13:37:10 by LGI



SCRREEN - D10.8 - Issued on 2019-10-24 13:37:10 by LGI

SCRREEN - Contract Number: 730227

Project officer: Jonas Hedberg

Document title Report on engagement with the general public and recommendations for future actions

Author(s) Mrs. Chloe CHAVARDES

Number of pages 25

Document type Deliverable

Work Package WP10

Document number D10.8

Issued by LGI

Date of completion 2019-10-24 13:37:10

Dissemination level Public

Summary

Report on engagement with the general public and recommendations for future actions

Approval

Date By

2019-10-24 15:20:18 Dr. Marco DE LA FELD (ENCO)

2019-11-07 09:28:01 Mr. Stéphane BOURG (CEA)

SCRREEN - D10.8 - Issued on 2019-10-24 13:37:10 by LGI



  

 

This project has received funding from the European Union’s Horizon 2020 research and innovation 
programme under grant agreement No 730227 

SCRREEN D10.8 Report on engagement with the general public  1 

 

 

SCRREEN 
Coordination and Support Action (CSA) 

This project has received funding from the European 
Union's Horizon 2020 research and innovation programme 

under grant agreement No 730227. 
Start date: 2016-12-01 Duration: 30 Months 

www.scrreen.eu



  

 

This project has received funding from the European Union’s Horizon 2020 research and innovation 
programme under grant agreement No 730227 

SCRREEN D10.8 Report on engagement with the general public  2 

 

Table of Content 

Executive summary ................................................................................................................................................. 5 

Introduction ............................................................................................................................................................ 6 

Development & monitoring of the awareness campaign ....................................................................................... 6 

Recommendations ................................................................................................................................................ 12 

Visuals from the Superpowers of Critical Raw Materials Online Awareness Campaign ....................................... 14 

Index of Tables 

Aucune entrée de table d'illustration n'a été trouvée. 

Index of Figures 

Figure 1: SCRREEN Awareness Campaign Banner 1 ................................................................................................ 7 

Figure 2: SCRREEN Awareness Campaign Banner 2 ................................................................................................ 7 

Figure 3: SCRREEN Awareness Campaign Banner 3 ................................................................................................ 8 

Figure 4: SCRREEN Awareness Campaign Banner 4 ................................................................................................ 8 

Figure 5: Google Analytics of SCRREEN website ..................................................................................................... 9 

Figure 6: Twitter Analytics of SCRREEN messages (February 2018 – May 2018) .................................................. 10 

Figure 7: Twitter Analytics of SCRREEN messages (May 2018 – July 2018) .......................................................... 10 

Figure 8: Twitter Analytics of SCRREEN messages (July 2018 - October 2018) ..................................................... 11 

Figure 9: Twitter Analytics of SCRREEN messages (October 2018 - January 2019) .............................................. 11 

Figure 10: Twitter Analytics of SCRREEN messages (January 2019 - May 2019)................................................... 12 

Figure 11: Twitter Analytics of SCRREEN messages (May 2019 - June 2019)........................................................ 12 

Figure 12: 1st visual: Cruise around in a cleaner car .............................................................................................. 15 

Figure 13: 2nd Visual : Explore the Earth’s wealth ................................................................................................. 15 

Figure 14: 3rd Visual: Smarter mobile phones ...................................................................................................... 16 

Figure 15: 4th Visual: Jobs of the future ............................................................................................................... 17 

Figure 16: 5th Visual: Rubber ................................................................................................................................ 18 

Figure 17: 6th Visual: Fly in complete safety ........................................................................................................ 19 

Figure 18: 7th Visual: Europe’s promising resources ............................................................................................ 20 



  

 

This project has received funding from the European Union’s Horizon 2020 research and innovation 
programme under grant agreement No 730227 

SCRREEN D10.8 Report on engagement with the general public  3 

 

Figure 19: 8th Visual: Resource efficiency in medicine ......................................................................................... 21 

Figure 20: 9th Visual: Better recycling of e-waste ................................................................................................ 22 

Figure 21: 10th Visual: Ensuring productivity in agriculture ................................................................................. 23 

Figure 22: 11th Visual: Preventing potential shortages ........................................................................................ 24 

Figure 23: 12th Visual: Tamper-proof banknotes ................................................................................................. 25 

 



  

 

This project has received funding from the European Union’s Horizon 2020 research and innovation 
programme under grant agreement No 730227 

SCRREEN D10.8 Report on engagement with the general public  4 

 

History of changes 

Version Author Date Comments 

0.1 LGI  08.07.2019  

0.2    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

This project has received funding from the European Union’s Horizon 2020 research and innovation 
programme under grant agreement No 730227 

SCRREEN D10.8 Report on engagement with the general public  5 

 

EXECUTIVE SUMMARY 

This report focuses on the implementation of the dissemination activities undertaken as part of the SCRREEN 
H2020 project particularly the online awareness campaign. It is composed of two main parts: the first provides 
a recap of the online critical raw materials awareness campaign – its reception by the general public via social 
media and the level of engagement garnered; the second part provides recommendations that could serve to 
promote the importance of critical raw materials in the future.  

The Superpowers of Critical Raw Materials awareness campaign produced 12 interesting visuals and ran from 
March 2018 to June 2019. This campaign was geared towards informing and educating the European public on 
the challenges linked to the 27 raw materials classified as ‘critical’ by the European Commission. 
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INTRODUCTION 

The importance of critical raw materials (CRMs) in the European Union cannot be understated. True to this, 
securing reliable and unhindered access to raw materials is important for the EU. Thus, it is in line that this 
online campaign is targeted at the general public to raise awareness on their importance in our daily lives, and 
better help them understand why these materials are deemed critical for the EU.  

Through 12 visuals, The Superpowers of New Critical Raw Materials campaign shed light on the different forms 
which critical raw materials take in our day-to-day life. CRMs are raw materials which have economic 
importance and are subject to possible scarcity. Their exploitation often leads to environmental, economic and 
geopolitical challenges which the campaign will inform by shedding light on the different initiatives led by 
Europe to address them.  

Engaging the public on critical raw materials meant that they could realise the wide range of opportunities that 
we can access due to the availability and use of critical raw materials. Cars, wind turbines, solar panels and 
smartphones… ‘critical’ raw materials (CRMs) are used in all the technologies that are essential for the energy 
and digital transition.  

At the start of the campaign, it was planned that a new visual will be published and promoted monthly via the 
SCRREEN website and Twitter account @SCRREEN_EU however this was modified to take summer months into 
consideration. To ensure the maximum reach of this campaign, visuals and short informative messages were 
made available in 6 languages - French, English, Spanish, German, Italian and Portuguese. 

The translation of each visual in English, French and Spanish was carried out in-house by LGI, within the 
consortium in German by KTN and Italian by ENCO and also in collaboration with FCT – Fundação para a Ciência 
e a Tecnologia for the Portuguese translations. 

Each visual had a thematic focus that ranged from objects popular in our daily lives like cars or even sectors 
that are essential to our survival like agriculture, however, the constant factor that ran through all the 12 
visuals developed remained the importance of critical raw materials. Platinum group metals, cobalt, tantalum 
and many other materials classified as ‘critical’ were highlighted for being crucial to the development of 
machinery and devices that are now completely integral to facilitating our daily lives. 

DEVELOPMENT & MONITORING OF THE AWARENESS CAMPAIGN 

In line with the Strategic Implementation Plan of the EIP on Raw Materials, the general awareness actions that 
have been being carried out within the SCRREEN project aimed to generate acceptance and open the path to 
building trust towards the sector, through improved communication and transparency. The SCRREEN 
awareness campaign was a fundamental part of the project. To ensure that we developed the right messages 
and communicated as clearly as possible, we established a process of development, validation, translation and 
then publication for each visual. 

To kick off the campaign, we shared four main ‘teaser’ social banners via social media and other online 
channels mainly to arouse widespread attention and build excitement about the campaign. The campaign had 
several communication channels although the main ones were the SCRREEN dedicated website, Twitter 
account and the newsletter. However the project partners also played a pivotal role in boosting the reach of 

https://twitter.com/scrreen_eu
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the campaign as they often re-published the visuals through the communication channels of their respective 
organisations. 

The main messages developed for each visual in this campaign were well-rounded so that they could remain 
useful and relevant long after its official end. Each visual was also accompanied by a modified version to 
facilitate sharing and use on social media. The teasers can be found below: 

 

Figure 1: SCRREEN Awareness Campaign Banner 1 

 

Figure 2: SCRREEN Awareness Campaign Banner 2 
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Figure 3: SCRREEN Awareness Campaign Banner 3 

 

Figure 4: SCRREEN Awareness Campaign Banner 4 

A press release was made available in five languages (English, French, German, Spanish and Italian) spoken 
across Europe to promote the significance of the awareness campaign. These can be found on the SCRREEN 
website here: http://scrreen.eu/press-releases/ 

http://scrreen.eu/press-releases/
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We will now proceed to assess the engagement level garnered by each of the campaign visuals across the 
communication channels that were used. The page dedicated to the awareness campaign has racked up 
approximately 1000 views and currently ranks in the top 5 most visited pages on the SCRREEN website. 

 

Figure 5: Google Analytics of SCRREEN website 

The first round of messages pushed on Twitter was very well received with over 52,000 views within the first 
three months. During the whole campaign, there was a consistency in the number of views generated. For 
every 3-month, views ranged from 27,200 (lowest) to 52,300 (peak) making the average number of monthly 
views had an average of approximately 12,000 views per month. 

The statistics from the Google Analytics of the dedicated SCRREEN website and the Twitter Analytics of the 
messages pushed on the SCRREEN Twitter account clearly show the reach that the campaign has had within the 
last 17 months. The SCRREEN website served as a repository for the campaign as the visuals remain accessible 
to all interested parties, however using Twitter as the main platform to push the Superpowers of Critical Raw 
Materials campaign has doubled, tripled and even quadrupled the reach that was achieved via the dedicated 
website. 

The importance of social media cannot be understated for sensibilisation and awareness campaigns such as 
these. A key part of the messages pushed was the dedicated hashtags which were incorporated when third-
party accounts shared visuals from the campaign. These hashtags served to strengthen the visibility of the 
campaign while also making it easy for interested parties to follow the visuals published as part of the 
campaign. By following #SuperpowersofCRMs, #CRMsuperpowers, #CRMs and #criticalrawmaterials, interested 
users can view the messages that included these hashtags. 

All through the period of the online awareness campaign, there were several notable interactions with the 
visuals and key messages through retweets and likes from several H2020 projects in the raw materials 

http://scrreen.eu/campaign/
https://twitter.com/hashtag/SuperpowersofCRMs?src=hash
https://twitter.com/hashtag/CRMSuperpowers?src=hash
https://twitter.com/hashtag/criticalrawmaterials?src=hash
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community such as ProSUMPoject, SMARTGround,ORAMA_EU Repromag amongst others. Other bodies that 
also consistently engaged with the visuals also include Decarb Europe, CORDIS and EIT Raw Materials amongst 
others. Projects partners who were active on Twitter also played a key role in ensuring that the platform for the 
campaign messages were appropriately maximised. 

 

Figure 6: Twitter Analytics of SCRREEN messages (February 2018 – May 2018) 

 

Figure 7: Twitter Analytics of SCRREEN messages (May 2018 – July 2018) 
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Figure 8: Twitter Analytics of SCRREEN messages (July 2018 - October 2018) 

 

Figure 9: Twitter Analytics of SCRREEN messages (October 2018 - January 2019) 
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Figure 10: Twitter Analytics of SCRREEN messages (January 2019 - May 2019) 

 

Figure 11: Twitter Analytics of SCRREEN messages (May 2019 - June 2019) 

 

RECOMMENDATIONS  

The SCRREEN campaign, Superpowers of Critical Raw Materials successfully achieved its aim of raising 
awareness about critical raw materials in our daily lives by leveraging social media as a tool and a dedicated 
project website as both a tool and a repository. A few recommendations for future campaigns in this line:  

 Develop a more concise awareness campaign: drawing from the statistics derived from Twitter, higher 
levels of engagement with the visuals were registered within the first 6 months of the campaign 
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during which the first 6 visuals were pushed. After this, the engagement rate slightly reduced and 
remained within the same range until the end of the campaign.  

 Take a more interactive approach: as the messages had already been developed and finalised by the 
consortium before publication on social media via the dedicated Twitter account, there was little room 
for the audience to actively interact with the visuals. Perhaps integrating quizzes or polls with trivia 
questions generated from the visuals could further ensure an increased rate of interaction and 
engagement from the general public. 

 Continue to leverage social media channels: SCRREEN used Twitter as its major social media platform 
because it provided a larger platform and encouraged engagement between a wide range of 
stakeholders. Interested parties were also able to interact with the tweets by clicking through to the 
website, resharing or even liking the messages. Since Twitter is open to all, the campaign was 
accessible to all.  

 Niche influencers could be enlisted to boost campaigns further. A benchmark of interesting niche 
influencers could be carried out to identify those who have a solid following so that their influence on 
their followers could be leveraged to spread the reach of future campaigns in a personable way.  

 A quality website is crucial for all projects, it creates a first impression for interested parties as it is 
often the first point of contact. Ensuring that the dedicated websites are responsive goes a step 
further to ensuring ease of access for all. Having a responsive website means that web pages are 
accessible to all - regardless of the screen size of the device they use to access the website, the layout 
will adapt so that they have optimal user experience. 

 Incorporate campaign updates into project newsletters for even wider reach. Newsletters keep 
interested stakeholders up to date with the progress being made. By pushing content generated from 
campaign, the SCRREEN project was able to inform even a larger audience informed on the 
Superpowers of Critical Raw Materials campaign. 

Overall, the Superpowers of Critical Raw Materials campaign performed well across different channels and 
sparked interest among civil society and general public, with high levels of engagement.    
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VISUALS FROM THE SUPERPOWERS OF CRITICAL RAW MATERIALS ONLINE 
AWARENESS CAMPAIGN 

1st Visual: Cruise around in a cleaner car 

 

http://scrreen.eu/portfolio_item/cruise-around-in-a-cleaner-car-2/
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Figure 12: 1st visual: Cruise around in a cleaner car 

2nd Visual: Explore the Earth’s wealth 

 

Figure 13: 2nd Visual : Explore the Earth’s wealth 

http://scrreen.eu/portfolio_item/explore-the-earths-wealth/
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3rd Visual: Smarter mobile phones 

 

Figure 14: 3rd Visual: Smarter mobile phones 

http://scrreen.eu/portfolio_item/smarter-mobile-phones/
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4th Visual: Jobs of the future 

 

Figure 15: 4th Visual: Jobs of the future 

http://scrreen.eu/portfolio_item/jobs-of-the-future/
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5th Visual: Rubber 

 

Figure 16: 5th Visual: Rubber 

http://scrreen.eu/portfolio_item/rubber/
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6th Visual: Fly in complete safety 

 

Figure 17: 6th Visual: Fly in complete safety 

http://scrreen.eu/portfolio_item/fly-in-complete-safety/
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7th Visual: Europe’s promising resources 

 

Figure 18: 7th Visual: Europe’s promising resources 

http://scrreen.eu/portfolio_item/europes-promising-resources/
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8th Visual: Resource efficiency in medicine 

 

Figure 19: 8th Visual: Resource efficiency in medicine 

http://scrreen.eu/portfolio_item/resource-efficiency-in-medicine/
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9th Visual: Better recycling of e-waste 

 

Figure 20: 9th Visual: Better recycling of e-waste 

http://scrreen.eu/portfolio_item/better_recycling_of_e-waste/
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10th Visual: Ensuring productivity in agriculture 

 

Figure 21: 10th Visual: Ensuring productivity in agriculture 

http://scrreen.eu/portfolio_item/ensuring-productivity-in-agriculture/
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11th Visual: Preventing potential shortages 

 

Figure 22: 11th Visual: Preventing potential shortages 

http://scrreen.eu/portfolio_item/shortages/
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12th Visual: Tamper-proof banknotes 

 

Figure 23: 12th Visual: Tamper-proof banknotes 

 

http://scrreen.eu/portfolio_item/tamper-proof-banknotes/
http://scrreen.eu/portfolio_item/tamper-proof-banknotes/
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