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Is the public perception of the
importance of CRMs becoming
stronger?



What arguments do you use to
convince your professional partners
of the importance of CRMs?



What new solutions do you suggest
to strengthen the public perception
of the importance of CRMs?






Thank you!

Get in touch for more information!

All of the reports produced in the project will be
available for download on the SCRREEN website.

Project coordinator: Stephane Bourg, CEA
Contact us: contact@scrreen.eu

Visit our website: www.scrreen.eu

Follow us on Twitter!
@SCRREEN_EU
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